
INTERNATIONAL COMMITTEE OF THE RED CROSS (ICRC), LEBANON 

TERMS OF REFERENCE:  

To Launch A Nationwide Health Care in Danger Campaign in 2021 

Communications Department  

1. Purpose of the terms of reference 

This document contains a request for proposals from external agencies to conceptualize a 

nationwide campaign about Health Care in Danger (HCiD), exacerbated by COVID-19, and 

possibly produce the campaign’s promotional material(s).  

2. Introduction to the ICRC 

The International Committee of the Red Cross (ICRC) is an impartial, neutral and independent 

organization whose exclusively humanitarian mission is to protect the lives and dignity of 

victims of armed conflict and other situations of violence and to provide them with assistance.  

The ICRC has been present in Lebanon since 1967 and has carried out its humanitarian work 

through periods of conflict, including 1975-1990 civil war. Currently it is responding to the 

rapidly growing needs of displaced people fleeing war and violence across the region and the 

communities hosting them.  

For more information, on ICRC’s activities in Lebanon, please check out:

a) Our web page

b) Our Medium page 

c) Our Health Care in Danger page

3. Our request: A proposal to launch a Health Care in Danger Nationwide Campaign 

targeting communities, authorities and healthcare personnel. 

This campaign addresses the issue of violence against healthcare workers and facilities. It 

highlights their rights and obligations towards patients, as well as the legal aspect 

(international laws and medical ethics). Please find the link to the campaign brief here. 

4. What is expected from the contracted agency?  

 CONCEPT: After going through the brief and additional resources, we would like the 

agency to present us with a creative and engaging concept including the campaign’s 

catchy tagline and/or hashtag. The concept has to highlight our main key messages.  



 SUGGESTED PRODUCTS, CHANNELS AND WAY OF DISSEMINATION: The communication 

campaign’s products should be varied between creative and informative. A TV spot is an 

option, along with a social media package, but we are open to other ideas. Preferably, 

this will be accompanied by outreach products that we could use in meetings, sessions 

and via WhatsApp.  

 QUOTATIONS/DEAL: We would like two different quotations per agency. One for the 

concept alone, and another one combining concept and production. All additional cost 

(like for example contracting a third-party) should be clear and the quotation should be 

all encompassing.  

 PLAN OF ACTION: Alongside the quotation, we would like to receive a concise plan of 

action that divides the campaign into actionable steps. 

Many thanks,  

Communications Department  

ICRC Lebanon 


